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I Introduction



[ Introduction

Central China Normal University (CCNU) has offered the tourism management major
to students for over 30 years, in what is now the College of Urban and Environmental
Planning. In 2005, the College began offering a Master’s degree in Tourism
Management emphasizing areas such as tourism and regional development, tourism
resources and the environment, tourism development and planning, and tourism
enterprise management. In 2012, the College expanded its graduate program to
include a doctoral degree in human geography with the research direction of tourism
geography. Prominent teaching, research and social service outcomes of the faculty,

administration and students, now carry a strong influence at home and abroad.

Chinese tourism continues growing rapidly, representing the world’s largest outbound
tourism market in terms of visitor numbers and overseas expenditures. Chinese travel
trends have thus changed global economic patterns and will continue influencing the
future of the world’s economy. In this context, CCNU’s College of Urban and
Environmental Planning began offering a Master of Tourism Management Program
(MTM) in English for international students in 2015.

The MTM Program at CCNU offers intellectually outstanding international students
the opportunity to learn more about the world’s largest tourism market, the Chinese
tourism industry, Chinese culture, and professional tourism skills while engaging in
independent research around issues of personal interest. The program provides helpful
training for those pursuing more in-depth academic work and for those interested in
learning about Chinese tourism. It is designed especially to benefit those seeking to
specialize in particular areas of tourism, those hoping to develop a China-oriented
career in China or in other countries, and those desiring to experience China's tourism
development and to broaden their intellectual horizons.

The MTM curriculum is standardized on the basis of tourism research theories and
methods. The cutting-edge, international and local features of the curriculum highlight
scientific frontiers in tourism that inform both professional and academic pursuits.
The MTM program faculties at CCNU have strong international backgrounds

involving numerous international (scholarly) exchanges and visits, excellent English
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skills and teaching & research ability. The research platform of this program is
first-class in China, incorporating the only university-based branch of China’s
National Tourism Administration (i.e., Wuhan Branch of the China Tourism Academy,
established in 2010 at CCNU).

The program’s foundation of international exchange is similarly strong, incorporating
advanced tourism management concepts, ideas and methods through cooperative
teaching, research and conferences with Colorado State University, Carleton
University, Kean University, and others. In this way, the MTM program applies
international context and principles to understand tourism holistically — as a system of
that integrates diverse disciplines, research-based innovation, and practical needs.
Considering the international tourism market and student employment demand, the
MTM curriculum is thus practical and applicable to a wide range of tourism-related
employment fields. Using a systematic teaching structure, diverse teaching methods
and abundant teaching resources, the MTM program provides students with valuable

learning and networking opportunities in this dynamic, globally significant industry

II Enrollment Plan

30 students in 2019

Please visit website: http://cta-wh.ccnu.edu.cn/MTM Overseas qy .htm
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III How to Apply

1 Application Requirements

Applicants must be:

1. non-Chinese citizens;

2. Physical condition should meet the requirements of physical examination
stipulated by the state and enroliment unit;

3. should usually have a bachelor’s degree recognized by ministry of education
of the People’s Republic of China;

4. under the age of 40 (Age limit is flexible for healthy applicants with certain
work experience and high academic ability);

5. English language proficiency certificate (IELTS 6.5 or above, TOEFL 95 or

above, or other official English certificate recognized by China).

11 Application Process

Registration Website: http://isao.ccnu.edu.cn

Please visit school website: http://is.ccnu.edu.cn/info/1017/1094.htm

111Application Documents

Highest degree of education (notarized copy)

Transcript (notarized copy)

Study plan

Two recommendation letters

Copy of passport

Photo (20-80K, with blue background)

English language proficiency certificate (IELTS 6.5 or above, TOEFL 95 or

N o g~ D Ee

above, or other official English certificate recognized by China).

Please visit school website: http://is.ccnu.edu.cn/info/1017/1094.htm




iv Tuition Fee and Scholarship

1. Tuition Fee

Tuition Fee: RMB 28000 / Per Year, the total tuition for the MTM program is RMB
84000 (3 years).

2. Accommodation Fee (see tab.1)

3. Scholarship

Please visit:

http://is.ccnu.edu.cn/SCHOLARSHIP1/Chinese_Government_Scholarship.htm

(1) Chinese Government Scholarship — Postgraduate Study Program

For more information, please visit: www.csc.edu.cn/laihua.

(2) Sino-American Cultural Exchange Scholarship

For more information, please visit: www.csc.edu.cn/laihua.

The application for Chinese Government Scholarship is from February to
March.
(3) CCNU Scholarship for new student

The application for CCNU Scholarship is from May to June.

For more information, please visit:

http://is.ccnu.edu.cn/SCHOLARSHIP1/Chinese_Government_Scholarship.htm



Tab. 1 Accommodation type and fee for international students, CCNU

Accommodation
Fee per month

Housing . . .
. Single Room| Twin Room Amenities
Location
1200 RMB 900 RMB
Air conditioner, TV,
) Internet, Bathroom, Card
CICE Dorm | Triple Room| Quad Room L.
Telephone, Public Kitchen
& Laundry Room
600 RMB 450 RMB
Off Campus 1000-1500 RMB per month 1-3 room apartments

Please visit school website: http://is.ccnu.edu.cn/ADMISSION1/Fee_structure.htm
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IV About the MTM-Overseas Program, CCNU

1 Credit System

Course Credit: 36 credits
Program Duration: 3 years (Full-time)

11 Curriculum (see tab.2)
iiicurriculum Introduction (see Appendix 1)

IV Graduation Requirements

1. Completing 36 course credits;
2. Completing graduation dissertation and pass the thesis debate;

V Contacts

Email: cice@mail.ccnu.edu.cn or wuhancta@163.com
Tel: +86-27-67865209/ 67865607 /67862786
Fax: +86-27-67863760/67866427

Program Introduction Website: http://cta-wh.ccnu.edu.cn/MTM_Overseas_qy_.htm

University Website: http://cice.ccnu.edu.cn
Registration Website: http://isao.ccnu.edu.cn
Our Address: 152 Luoyu Avenue, Wuhan, Hubei Province, China College of
International Cultural Exchange, Central China Normal University
Or 152 Luoyu Avenue, Wuhan, Hubei Province, College of Urban &
Environmental Science , Central China Normal University

Postal Code: 430079

VI Faculty (see Appendix 2)



Tab. 1 Curriculum of MTM Program

Program Structure| Number Course No Course Name Credit | Teacher
1 6501202032001 Tourism Principles and Practice 3 Jing Hu
2 |6501202032002 Tourism Research Methods g | Shaowen
Cheng
Compulsory Tourism Policy and Regulation in Huafang
Courses 3 6501202032003 China and abroad 3 Qiao
(6 courses, 18
credits; 4 6501202032004 | Tourism culture in China and Abroad 3 Yijin Wu
course practice, 4
credits) 5 6501202032005 Tourism Marketing 3 Jian Gong
6 6501202032006 Tourism Destination Management 3 Jing Hu
Teaching process, scientific research
7 6501202032007 and management. p_rgactlce, academic 4 Tutors
activities
8 6501202032008 Tourism Behavior Research 2 Yan Li
9 6501202032009 Sustainable Tourism Development 2 Shtﬁ?egyu
10  |65012020320010 Tourism Economics Analysis 2 Juan Feng
11  |65012020320011 Tourism Geography in China 2 X\'/?/c;fna;g
Optional Courses 12 165012020320012 Heritage Protection and Tourism 2 Yajuan Li
(7 courses at Development
least, 14 . o . .
credits at least) 13 |65012020320013 | Tourism Informatization in China 2 Jian Gong
14 |65012020320014 Tourism Development Strategy 2 Juan Feng
. - Xiang
15 |65012020320015 |International Hospitality Management| 2 Zhang
16 l65012020320016 Current Issues m_HospltaIlty and 5 Lect.ure
Tourism Series
17 |65012020320017 | Service Management and Innovation 2 Yan Li
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Appendix 1  Curriculum Introduction

1 Tourism Principles and Practice

Subject Name Tourism Principles and Practice
Subject Code 6501202032001

No. of Credits 3 Credits

Total Contact Hours 48 Hours

Prerequisite None

Tourism is one of the largest industries in the world. It is a vast system consisting of
several sectors with tourists, attractions, hotels, travel agencies and tour operators
constituting the greater bulk. The course is an introduction to the principles and theory
in Tourism. It also provides a basic understanding of the structure, nature and
operating characteristics of tourism as an industry. As much as it offers an overview to
the study of tourism it deals with, more importantly with the investigation of the
different perspectives in Tourism as a phenomenon, as a field of study or research and
as an industry.

This course, Tourism: Principles and Practice, is an in-depth study of worldwide
travel, transportation, and tourism. It covers resource allocation, technology and social,
organizational and technological systems.

At the end of this course, students will be able to:

» review the general and comprehensive overview of the principles and theories of
Tourism through partaking in active, rationalized and advance levels of enquiry;

* identify and examine the nature of the tourist product as well as the motivations
of the people to travel;

» participate willingly and actively in activities, in and out the institution, which
aims to see the different implications of tourism in society, economy and
environment.

Assessment
Assignment Points Weight

Discussion Exercises (Team-based, 5@40 point each) 200 2504
Case Studies (Individual-based, 2 @ 50 points each) 100 12.5%
Oral Presentations (Team-based, 3@100 point each) 300 37.5%
Literature Reading (Individual, 1@00 point each) 100 12.5%
Investigation Report  (Team-based, 1@100 point each) 100 12.5%
Total 800 100%
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2 Tourism Research Methods

Subject Name Tourism Research Method
Subject Code 6501202032002

No. of Credits 3 Credits

Total Contact Hours 48 Hours

Prerequisite None

< Tourism Research Methods is a key compulsory course for Master of Tourism
Management Program (abbr. MTMP) at Central China Normal University (CCNU).
This course focuses closely on quantitative research methods (particularly statistical
analysis techniques) appropriate for tourism planning, management practice and
tourism research.

This course aims to develop students’ skills of research designing, data collection,
data analysis and reporting results. By taking this course, students are required to
design and implement their survey on specific tourism topics, and students should be
capable of making full use of statistical techniques including descriptive, Chi-square
test, T test, ANOVA, regression analysis, cluster and factor analyses and so on for
tourism management practice and research purpose.

Assessment
Homework Score Weight
quiz ( Individual , 5Times , 5@20 point each) 100 40%
Questionnaire Design ( Team-based , 1@100 point each) 100 20%
Statistics analysis report ( Individual , 1@100 point each) 100 40%
Total 300 100%

3 Tourism policy and regulation in China and abroad

Subject Name Tourism policy and regulation in China and abroad
Subject Code 6501202032003

No. of Credits 3 Credits

Total Contact Hours 48 Hours

Prerequisite None

According to graduates majoring on tourism management, it is essential to introduce
the role of tourism law and governance in China and abroad. This course provides a
comprehensive overview of the development of tourism policy and regulation in

13



China and abroad, particularly those Chinese tourism policies after Reform and
Opening-up Policy in 1979. The course discusses the theoretic basis and framework
of tourism policies, and explains several important tourism policy and regulation in
China and abroad. The characteristics and trends of policy and regulation in China
and abroad are also provided based on solid and systematic analysis. This course
provides a comprehensive overview of the development of policy and regulation in
China and abroad, and explores the main international tourism policies, characteristics,
effects, trends and challenges.

This course aims to develop students' understanding of policy-making in tourism. It
further aims to highlights current issues influencing the strategic implementation of
policy and regulation in tourism.
At the end of this course, students will be able to:
* Understand the role and function of policy and regulation in tourism.
» Compare and contrast different national approaches to tourism
policy-making.
» Describe and understand the principles, practices and philosophies of policy
making in tourism.
» ldentify and debate the key issues facing tourism policy-makers
» Confidently execute a field study, as part of a team, managing learning tasks
both independently and in conjunction with others
» Reflect on the learning experience and begin to advocate best practice ideas
in tourism policy-making.

Grading
Assignment Points Weight

Discussion Exercises (Team-based, 5@40 point each) 200 25%
Case Studies (Individual-based, 2 @ 50 points each) 100 12.5%
Oral Presentations (Team-based, 3@100 point each) 300 37.5%
Literature Reading(Individual, 1@100 point each) 100 12.5%
Investigation Report(Team-based, 1@100 point each) 100 12.5%

Total 800 100%

14



4  Tourism Culture in China and abroad

Subject Name Tourism culture in China and abroad
Subject Code 6501202032004

No. of Credits 3 Credits

Total Contact Hours 48 Hours

Prerequisite None

This course combines with practical and theoretical which can provide students with
deeper understanding of tourism culture about China and the United States. This
course firstly introduces the differences in culture tradition and customs, then focus
on the difference on tourism consciousness, tourism motivation and tourism behavior
and their origins. Based on those, make suggestions for the development of tourism.

The teaching purpose and requirements:

e Comprehend the origin and cultural characteristics about China and the
United States based on the concept of culture.

» Comprehend the difference on values, intercourse etiquette, religious cultural
and historical geography between China and the United States

e Grasp the difference on tourism consciousness, tourism motivation and
tourism behavior between two countries tourists.

e Grasp the origin that make China and the United States tourism culture
difference.

* Focus on differences between Chinese and the United States tourism culture
and their impact of cultural differences on Chinese tourism industry

* Analysis tourism development strategy under the background of tourism
culture diversity.

Assessment

Students will be evaluated on day-to-day class work (30% ) and final test scores
(70%) .

Day-to-day class work: the performance in classroom, assignments and some of the

quizzes will be based on questions at the end of each chapter and students attendance.

Final examination: The general examination shall be a closed book examination
consisting of fundamental theory examination and practical problem solving.

Full marks: 100 points

Grades: A (90.0—100.0 points); B (80.0—89.9 points );
C (70.0—79.9 points); D (60.0—69.9 points);
E (Below 60 points)
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5 Tourism Marketing

Subject Name Tourism Marketing
Subject Code 6501202032005
No. of Credits 3 Credits

Total Contact Hours 48 Hours
Prerequisite None

This course will enable students to understand the Tourism Destination marketing
process. Although the basic concepts of tourism marketing are similar to marketing
concepts, tourism has its own unique characteristics, which provides many valuable
opportunities for the study and research of tourism marketing industrial characteristics.
This course is a comprehensive study of tourism marketing activities from the
perspective of tourism products and services.

Assessment

Attendance (10%) . assignment (10%) . team discussing and team assignment (30% ).
course thesis (50%)

6 Tourism destination management

Subject Name Tourism destination management
Subject Code 6501202032006

No. of Credits 3 Credits

Total Contact Hours 48 Hours

Prerequisite None

Integrating theory and practice, Destination Development and Management is aimed
to introduce the basic theories and methods of development and management of
tourism destination comprehensively and systematically. This course is divided into 8
chapters which are grouped into two parts. The first part focuses on the introduction
of theories, which includes concepts, classifications, elements, basic characteristics
and spatial structures of tourism destinations. Then expounds basic theories and
methods of tourism destination marketing, management and crisis countermeasures.
In order to help students better understand theories and methods introduced in the first
part, the second part emphasizes empirical analysis through case study and field
research. All the materials used in this part were carefully selected according to their
practical representativeness and timeliness.

By taking this course, students will be able to:

» Atrticulate the concepts, classifications, elements and other basic components
of the tourist destination.
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»  State the basic theories and methods of the development of tourism
destination.

» Describe the process of tourism destination development.

»  Coordinate the tourism destination stakeholders demands.

*  Apply the daily management and crisis management to ensure tourism
destination to operate effectively.

»  Present the basic ideas of tourism destination marketing.

»  Organize the marketing plan of tourism destination.

»  Explain the model of tourism destination competitiveness evaluation.

* Respond to the tourism destination crisis.

Assessment
Assignments Points | Weight
Literature reading summary (Individual-based, 5 @ 20 points each) 100 30%
Basic knowledge test(Individual-based, 1 @ 100 points each) 100 20%
Case analysis section assignment(Team-based, 1@ 100 points each) 100 25%
Research and analysis report(Team-based , 1 @ 100 points each) 100 25%
Total 400 100%

7 Tourism Behavior Research

Subject Name Tourism Behavior Research
Subject Code 6501202032008

No. of Credits 3 Credits

Total Contact Hours 48 Hours

Prerequisite None

“Tourist Behavior” is aimed to examine tourist behavior from both theoretical and
practical perspectives. The study of tourist behavior has utility for students who plan
to have a career in the tourism sector. It is important that different stakeholders within
the tourism industry (state institutions, business owners, tourism marketers, service
employees, and even tourists) understand tourist behavior and the ramifications of this
behavior. Research that explores tourist behavior can be used to develop sound
tourism policy and better tourism products.

The course will explore a wide array of themes and issues related to tourist behavior.

To start, different models of tourist behavior and motivation will be discussed. The
study of these models raises important questions. Why do tourists travel? What
inspires tourists to undertake certain types of travel? What variables influence the

17




choices and decisions made by tourists? The course also reviews different ways to
classify tourists. What sorts of typologies are used by researchers to classify tourists?
To what extent can we identify different market and their behavior. Why do certain
types of tourists behave in certain ways? What factors, for example, shape the
behavior of senior vacationers, disabled tourists, or adventure tourists? It is hoped that
students, once they complete the course, will appreciate the study of tourist behavior
and its importance to the tourism industry.

Assessment
Assignments Points | Weight
Literature reading summary (Individual-based, 5 @ 20 points each) 100 30%
Mid-semester test(Individual-based, 1 @ 100 points each) 100 30%
Final essay(Individual-based , 1 @ 100 points each) 100 40%
Total 300 100%

8 Sustainable Tourism Development

Subject Name Sustainable Tourism Development
Subject Code 6501202032009

No. of Credits 2 Credits

Total Contact Hours 32 Hours

Prerequisite None

Tourism is one of the largest industries in the world and travel and recreation has
become one of the necessities of modern people’s daily life, and even many countries
gain income mainly from the development of tourism industry. While it brings
multitude benefits to economy, social development, tourists and local residents in
destinations, and communication between different countries and areas, many
problems have also occurred or are occurring. Some precious natural resources have
been destroyed, some local residents have resisted tourists from all over the world and
the peaceful environment has been disturbed, and some destinations have even
realized that they have not got much from the coming of tourists. So the sustainable
development and management of tourism deserve attentions not only from the
industry, local government but also from academia. Therefore, it is important and
necessary to understand the impacts and threaten and find solutions to sustain the
sustainable development of tourism.

This course is designed to provide an understanding of the concept of sustainable
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tourism. Theories, practices, history, terminology and issues in sustainable tourism
planning and management will be examined in the context of sustainable livelihoods.
Additionally, a comprehensive survey of sustainable tourism components: motives
and behaviors of tourists, natural resources as attractions and destinations, social and
resource responsibility, establishing policies and principles for sustainability will be
covered from a systematic thinking perspective. The exiting techniques and methods,
such as Tourism Carrying Capacity, Limit of Acceptable Change, Recreation
Opportunity Spectrum, to manage tourism impacts will also be introduced and
discussed. The course will culminate with a case study to apply principles and
methods learned during the course to evaluate the sustainability of a tourism
destination area.

Assessment
Assignments Points Weight | Final points | Module
Literature reviews (Individual-based,
Herature reviews (Individu 300 15% 45 1,4,6
3@100 points each)
Discussion exercise (DE) assignments
. 300 15% 45 2,5,8
(Team-based, 3@100 points each) ’
Oral P tati Team-based,
ra resenalon_s( eam-base 200 30% 50 37
2@100 point each)
Case study and poster presentation 100 40% 40 All
Total 900 100% 190

9 Tourism Economics Analysis

Subject Name Tourism Economics Analysis
Subject Code 6501202032010

No. of Credits 2 Credits

Total Contact Hours 32 Hours

Prerequisite None

Welcome to Tourism Economics Analysis. Recreation, leisure and tourism continue to
provide a fascinating field of study for economists. This course will help students to
understand what has happened over the course of economic business cycles to prepare
for what may happen in the future.

The aim of this cause is that of offering those involved in the business of recreation,
leisure and tourism an understanding of the practicalities of economics. To support
this aim, real-world examples is emphasized in this course rather than economic
theory for theory’s sake.

19




The key themes of the course focus on a series of questions:
* How is the provision of leisure and tourism determined?
» Could it be provided in a different way?
 How are organizations affected by the competitive and macroeconomic
environments?
*  What are the economic impacts of leisure and tourism?
*  What are the environmental impacts of leisure and tourism?
*  How can economics be used to manage leisure and tourism?
*  How has economics failed recreation, leisure and tourism?

10 Tourism Geography in China

Subject Name Tourism Geography in China
Subject Code 6501202032011

No. of Credits 2 Credits

Total Contact Hours 32 Hours

Prerequisite None

This course takes the interaction between tourism activities and geographical
environment as the research object. In the form of regional geography, it shows the
spatial supply -- demand situation, regional tourism spatial structure and evolution of
China and its regional tourism, and reveals the role of China's tourism in the region,
as well as the spatial planning and layout of China's tourism industry. And it is
systematic in content, rich in materials, with distinctive viewpoints and strong interest,
which is a course combining theoretical study and practical application.

Assessment
Assignments Points | Weight
Literature reading (5*20 each person) 100 250
Case study report (1*100 each group) 100 20%
Research study report (1*100 each group) 100 2504
Knowledge quiz (1*100 each person) 100 30%
Total 400 100%

11 Heritage Protection and Tourism Development

Subject Name Heritage Protection and Tourism Development
Subject Code 6501202032012
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No. of Credits 2 Credits
Total Contact Hours 32 Hours
Prerequisite None

<Heritage Protection and Tourism Development> is aimed to introduce the basic
theories and method of heritage protection and utilization comprehensively and
systematically. Tourism development has become the best and favorable way
nationally and internationally. But how to protect heritage sustainably with tourism
development is an important issue which needs to be considered. In this course will be
learned from two parts. One part focuses on the conception and theories of heritage,
which includes concepts, classifications, elements, basic characteristics and spatial
structures of heritage tourism destinations. In order to help students better understand
theories and methods introduced in the first part, the second part emphasizes
empirical analysis through case study and field research. And it also covers all types
of heritage and the representative practice. By taking this course, you will be able to
articulate the concepts, classifications, elements and other basic components of
heritage, state the basic theories and methods of the protection of heritage, understand
the basic theories and methods of the development of heritage, describe the process of
heritage tourism development, coordinate all the stakeholders involved in heritage
protection and development , such as heritage tourists, local residents, government,
enterprises, etc, master the technology and model to monitor the transformation of
heritage, design tourism activities related to heritage to increase the tourists amount .

By taking this course, you will be able to:

» Articulate the concepts, classifications, elements and other basic components of
heritage.

»  State the basic theories and methods of the protection of heritage.

»  Understand the basic theories and methods of the development of heritage.

»  Describe the process of heritage tourism development.

» Coordinate all the stakeholders involved in heritage protection and development ,
such as heritage tourists, local residents, government, enterprises, etc.

*  Master the technology and model to monitor the transformation of heritage .

» Design tourism activities related to heritage to increase the tourists amount .

Assessment
Assignments Points | Weight
Literature review summary (Individual-based, 5* 20 points each) 100 25%
Case analysis assignment(Team-based, 1* 100 points each) 100 20%
Research and analysis report(Team-based , 1 * 100 points each) 100 25%
In-class quiz (Individual-based, 1* 100 points each) 100 30%
Total 400 100%
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12 Tourism Informatization in China

Subject Name Tourism Informatization in China
Subject Code 6501202032013

No. of Credits 2 Credits

Total Contact Hours 32 Hours

Prerequisite None

This course will focus on enhancing student’s understanding of the concepts
underlying E-business and Smart Tourism. The first section of the course introduces
basic theories related to E-business, Intelligence Tourism and Big data. This includes
discussions of main applications of e-business, main applications of big data and main
applications of IT.

Theory and research are followed by extensive discussion and application of the
material studied. Thus, the second section focuses on the cultivation of student's
actual application skills.

By taking this course, you will be able to
»  Be aware of the definition of E-business
»  Be familiar with the main applications of e-business, main applications
of big data and main applications of IT.
»  Master the application technology related to e-business and big data.
Assessment

Assignments Points Weight
Classroom Performance(Individual-based) 100 20%
Competenc
_ompeleney. 80 30%
Tests(Individual-based,8*10points each)
Topic Discussion (Team-based , 8 *15
pic Iscuss! . ( 120 50%
points each)
Total 300 100%
13 Tourism Development Strategy
Subject Name Tourism Development Strategy
Subject Code 6501202032014
No. of Credits 2 Credits
Total Contact Hours 32 Hours

Prerequisite None
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Welcome to Tourism development strategy. This course focuses on enhancing the
student’s understanding of the concepts underlying the strategic management of a
travel and tourism business. This course can be broken into four sections.

The first section of the course introduces the definition of strategy as well as some
theoretical models about general strategy. The second section discusses tourism
destination development strategy, including national tourism competitiveness and
development strategy and regional tourism competitiveness and development strategy.
The third section examines on tourism enterprise development strategy. The fourth
section discusses strategy and society, introduces stakeholder theory and tourism

stakeholders

Assessment
Assignments Points | Weight
Literature review summary (Individual-based, 5* 20 points each) 100 25%
Case analysis assignment(Team-based, 1* 100 points each) 100 20%
Research and analysis report(Team-based , 1* 100 points each) 100 25%
In-class quiz (Individual-based, 1* 100 points each) 100 30%
Total 400 100%
14 International Hospitality Management
Subject Name International Hospitality Management
Subject Code 6501202032015
No. of Credits 2 Credits
Total Contact Hours 32 Hours
Prerequisite None

Through the study of this course, will achieve the following goals:

* Knowledge aims: enable students to master the basic theory and basic knowledge

of tourism and hotel enterprise management.

* Ability aims: enable students to master the operation of tourism and hotel
enterprise management rules and operating procedures, improve the ability of

analyzing and solving practical problems.

e Quality goal: to make students can through specific actual case analysis of
tourism and hotel enterprise management, the management of the general

principles combined with the practice of tourism and hotel

management.

23
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Assessment

Assignments Points | Weight
Basic Knowledge Tests (Individual-based, 8 @ 15 points each) 120 30%
Topic Discussion (Team-based , 8 @ 20 points each) 160 40%
Literature Reading(Individual-based, 8 @ 15 points each) 120 30%
Total 400 100%
15 Service Management and Innovation
Subject Name Service Management and Innovation
Subject Code 6501202032017
No. of Credits 2 Credits
Total Contact Hours 32 Hours
Prerequisite None

"Service Management and Innovation” is aimed to center on the main thread of
wining the competitive advantage based on service management. Taking the
marketing, operations and human behavior as the core of the effective service
management, the course highlights the role of service in the society and the
characteristics of the service delivery system, and illustrates the strategic position of
information in the service management. It mainly discusses the central role of services
in the economy, in which the concept of strategic service is put forward. Through the
construction of the competitive strategy of service business support, it expounds on
the basic idea of service operations management. Furthermore, It also tries to combine
the “design thinking” with service design to facilitate students to develop deep
empathy for consumers, obtain tools of service innovation from global perspective.

Assessment
Assignments Points | Weight
Chapter Exercises (Individual-based, 1 @ 10 points each) 100 30%
Basic knowledge test(Individual-based, 1 @ 100 points each) 100 20%
Walk-through survey design based on on-spot investigation 100 30%
(Team/ Individual -based, 1@ 100 points each)
Case-study Presentation (Team/ Individual -based, 1 @ 100 points each) 100 20%
Total 400 100%
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Appendix 2 Faculty

1. Prof. Jing Hu

Jing Hu, PhD of Management, professor of Central China Normal University, doctoral
supervisor; Dean of the Wuhan Branch of China Tourism Academy, Chief expert;
Member of the Advisory Board of university education in Tourism Management under
the Ministry of Education; Vice director of the professional board in tourism
geography, Geographical Society of China; Vice chairman of Wuhan Tourism
Association; President of the education training branch of Wuhan Tourism
Association ; Member of the expert committee for the protection of Wuhan historical
and cultural blocks and outstanding historical building; editorial board member of

journal of {Frontiers of Earth Science) ( SCI ) . Prof. Hu studied in Italy in 1990s and
is undertaking teaching and research in Central China Normal University now.

Prof. Hu has been devoted in the theoretical research and practical exploration of
optimizing the usage of regional resources and environment, improving regional
human-land-environment relationship, and promoting regional economic and social
development, importantly rural area development. Her research interests cover
tourism and regional development, tourism resources and environment, tourism
planning. She mainly teaches ‘Introduction to tourism’, ‘Construction and
Management of Tourism Destination’, ‘Regional Tourism Development Theory and
Practice’ and other courses. She has completed more than 20 academic projects of
national level, provincial level and local level, and published over 40 academic
articles, as well as 10 academic books. The rich research outcome provides important
scientific reference for government, which has been paid high attention by
governments at all levels. She can be contacted at: huj@mail.ccnu.edu.cn.

2. Prof. Yijin Wu

Yijin Wu, male, PhD of geography, honorary doctorate of national institute of water
resources in Georgia, professor of Central China Normal University, doctoral
supervisor, visiting scholar of Toronto University and Justus-Liebig-Universitat. He
has hosted many academic projects of national level and provincial level, published
over 100 papers and 6 books. He was awarded “second place of natural science award
of Hubei provincial people's government” in 2002, “second and third place of
outstanding thesis of natural science in Hubei province” in 2000, as well as “third
prize of science and technology progress of Hubei provincial people's government” in
1994,

Research Interests: Climate Change, Regional Resource and Water & Soil
Environment
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3. Prof. Shuangyu Xie

Shuangyu XIE, born in November, 1970, is a professor of the College of Urban &
Environmental Sciences, Central China Normal University. She got her PhD in
biosphere co-existence from the Graduate School of Biosphere Science, Hiroshima
University in Japan in March, 2006.  She entered Central China Normal University
in July, 1995. Now she is the vice director of Wuhan Branch of China Tourism
Academy. She is also one of the executive directors of Education & Training Branch
of Wuhan Tourism Association and a member of the Geographical Society of China
and the industrial ecological economy and technology committee, Chinese Society for
Ecological Economics. Her research interests include tourism geography, regional
tourism and environment and etc.

She has chaired one project supported by National Planning Office of Philosophy and
Social Science and one project supported by Ministry of Education and participated
two projects supported by National Science Fund and three projects respectively
supported by Hubei and Wuhan Social Science Funds. Furthermore, she have
organized or participated more than 40 projects supported by Hubei Provincial
Government, Hubei Tourism Bureau, Wuhan Tourism Bureau and etc. She has
published 51 academic papers on Business Strategy and the Environment, Journal of
Environmental Science (Japan), China Environmental Science, China Population
Resource and Environment, Tourism Tribune, and etc. She has chief-edited three
books and co-edited six books.

4. Associate Prof. Shaowen Cheng

Shaowen Cheng, Ph.D, associate professor of Central China Normal University,
member of the Wuhan Branch, China Tourism Academy. Cheng used to visit
Bournemouth University in the UK and Colorado State University in the USA
respectively in 2008 and 2017 as a visiting student and visiting scholar. As an
associate professor, Cheng is the primary teacher for courses like Tourism Research
Method, Study on Tourism Impact, Statistics, Hotel English, and English for Tour
Guide etc. And her research interests are tourism impacts in nature-based destinations,
tourism sustainability in national parks, health outcomes of tourists’ experience etc.
She has published more than 30 research articles in academic journals and chapters in
tourism-themed books. She has contributed to international tourism academic
community as blind article reviewer for the Journal of Tourism Management,
International Journal of Contemporary Hospitality Management, Resources Science,
Geographical Science and Geographical Research.

5. Associate Prof. Juan Feng

Juan Feng, PhD of Human Geography, associate professor of Central China Normal
University, master supervisor; Deputy dean of the Wuhan Branch of China Tourism
Academy, Director of Tourism Management Department at College of Urban and
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Environmental Sciences. She had studied as Visiting Scholar at Aberystwyth
University in UK from August 2017 to August 2018, and she is undertaking teaching
and research in Central China Normal University now, her research is focused in the
area of rural development in China, and more recently in the impact of tourism on the
rural China. She has completed more than 10 academic projects of national level,
provincial level and local level, and published over 10 academic articles, as well as 3
academic books.

She can be contacted at: fj7817@mail.ccnu.edu.cn.

6. Associate Prof. Jian Gong

Jian, Gong, PhD, associate professor, vice dean of Wuhan Branch of China Tourism
Academy, born in 1978, got master degree and doctor degree from Wuhan University
with major in Tourism Marketing in 2004 and 2010 respectively. He published 4
academic books and 14 papers in CSCI/SCI, which focused on Data-driven Tourism
Destination research and Mountain Tourism Destination research based on pro-poor
Tourism and local community perspective. He has rich experience in research on
environmental policy and corporate management, who had been to Europe and Africa
for 6 years undertaking the position of project manager in International projects. He
have been invited to be visiting scholar and term faculty by Carleton University in
Canada, Kean University in U.S.A  during 2011-2015.

Research Areas

a Data driven Tourism Destination research

b Natural Tourism Destination based on Pro poor or local community perspective
Representative Research Studies

GONG JIAN.(2012).Hainan International island sustainable Tourism Framework ,
Hubei: Hubei People Publishing.
GONG JIAN.(2013).Tourism sustainable developing framework[M].Beijing:
China Social Science Publishing.
GONG JIAN.(2016).Tourism developing trend, new industry, new characteristic
research[M].Hubei: Hubei People PUBLISHING,2016.
ADD:10th teaching building 520" ,Central China Normal University, Wuhan, China
E-mail:343901552@qq.com
Tele:0086-027-67862786

7. Associate Prof. Xiaofang Wang

Xiao-Fang Wang ,PhD in Human geography , Associate professor ,Visiting scholar at

Louisiana state university. Her research interests include tourism geography, regional
and urban development related research. Chaired or participated in the national
natural science foundation, national social science fund, the ministry of education
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humanities and social science fund projects as well as many projects supported by
local governments and enterprises. She has published many academic papers in
journals such as <Geographical Science>, <Urban Planning>, <Economic
Geography>, <Human Geography> and <Regional Research and Development>.

8. Associate Prof. Huafang Qiao

Huafang Qiao, female, associate professor of tourism management department,
College of Urban & Environmental Sciences, Central China Normal University and
Wuhan Branch of China Tourism Academy. She got her doctoral degree of human
geography (tourism geography) in 2015. Her research interests include pro-poor
tourism, tourism industry policy and regional tourism development. She has chaired
one project supported by the Ministry of Education Foundation for Humanities and
Social Sciences as well as two school-level projects and participated in many projects.
She has published over 10 academic papers and six books.

9. Assistant Prof. Yan Li

Li Yan, female, PhD of human geography, assistant professor in department of
tourism, Central China Normal University, and Wuhan Branch of China Tourism
Academy. She worked as Academic visitor in department of Tourism and Hospitality
Management of Waikato Management School, Waikato University, New Zealand
from 2015 to 2016; She studied in school of Tourism Management, Beijing
International Studies University as visiting scholar from 2001 to 2000. She is the
member of Chinese geographic society.
Research Interests
Tourist behavior, tourism and education, tourist experience
Grants
“The Tourism market survey of Wuhan City”, Funded by the Wuhan Municipal
Tourism Bureau (Jan.2011-Dec. 2012).
“2016 Monitoring of Leisure and Recreation Environment in Wuhan City” Funded
by the Wuhan Municipal Tourism Bureau (Dec.2016-Dec. 2017).
Research Publications
Report
Co-Author of China’s tourism development report 2012, China Travel & Tourism
Press, 2012
Textbooks
- Associate Editor of Tourism Professional Criterion, Tourism Education Press,
2009
Associate Editor of Introduction of Tourism Culture, volume 1, Central China
Normal University Press, 2007
Co-Author of Economics of Tourism, volume 2, Wuhan University Press, 2006
Co-Author of Management of Tourist Area, volume 1, Wuhan University Press,

2004
28



Papers
- Cheng Shaowen, Li Yan, Zhang Xiaomei et al. Religious Cultural Heritage
Tourism Impacts on Tourists: A Case Study of Taosim Tourism in the Wudang
Mountain of China. Scientia Geographica Sinica, 2017, 37(10):1569-1576. Doi:
10.13249/j.cnki.sgs.2017.10.014
Cheng Shaowen, Liang Yuelin, Li Yan, et al. Research Review on Tourism Gaze
in China and Abroad. Tourism Forum, 2017, 10(3):24-34. Doi:
10.3969/j.cnki.tourismforum.2017.03.0273. Li Yan, Cheng Shaowen. The
Cognition, Analysis and Reflection of the *“Civilization Tourism” Research
Tourism Tribum, 2016, 31(7), 3-5 Doi: 10.15962/j.issn. 1002-5006.2016.07.002
Li Yan, Zeng Juxin, Cheng Shaowen. Research on Tourists’ Satisfaction of
Urban Environmental Supply and Their Revisit Intention: Based on The
Difference Analysis between Visitors and Residents. Human Geography, 2014,
29(5): 133-139.
Jiang Jiagian, Li Yan, A Review of the International and Domestic Researches on
Minsuku, Tourism Research, 2014, (4), 16-22. Doi: 10.3996/j.issn.
1674-5841.2014.04.004
Li Yan and Zeng Juxin(2011), “System-evolutionary analysis of the impact of
high-speed rail to Wuhan’s tourism” ,Chinese regional economy, vol.1, pp.55
-58.
Zhang Yunlai and Li Yan (2006), “A Study of Mechanism about Mood
Influencing Impulsive Buying”, Management Science and Engineering, 2006.
ICMSE apos; 06. 2006 International Conference on Volume , Issue , 5-7 Oct.
2006 Page(s):936 — 941
Li Yan and Niu Zhiwen(2001), “Tourism scenic spot shaping brand image
research”, Journal of  Beijing Second Foreign Language Institute, vol.5,
pp.58-66.

10. Assistant Prof. Xiang Zhang

Xiang Zhang, male, assistant professor of tourism management department, College
of Urban & Environmental Sciences, Central China Normal University and Wuhan
Branch of China Tourism Academy, visiting scholar in Oklahoma State University. He
got his doctoral degree of human geography from East China Normal University in
2014. His research interests include regional tourism & hotel enterprise geography.
He has chaired one project supported by NSFC (Natural Science Foundation of China)
and participated many projects at all levels. He has published over 10 academic
papers.
Research Area: Regional Tourism & Hotel Enterprise Geography
Representative Research Studies
National Natural Science Foundation of China“ A Study on the Location Choice of
Hotel Company’s Internationalization”
The Influencing Factors of the Location Selection of International Expansion of
Hotel Companies[J], Economic Geography, 2015, (03): 185-190.
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Study on the Global Expansion Location Choice and Influencing Factors of
Multinational Hotels[J], Journal of Central China Normal University (Nal. Sci.),
2015, 49(1): 160-165.

Tourism Development Mode and Path Innovation at the Southern Slope Region of
the Mt.Tomur Tianshan Mountains[J], Aria Land Geography, 2014, (05):
1065-1073.

11. Assistant Prof. Yajuan Li

Yajuan Li, female, assistant professor of tourism management department, College of
Urban & Environmental Sciences, Central China Normal University and Wuhan
Branch of China Tourism Academy. She got her doctoral degree of human geography
(tourism geography) as a joint PhD student in the Institute of geographic science and
resources, Chinese academy of sciences and McGill University in 2015. Her research
interests include tourism geography and social cultural geography, mainly in the field
of ethnic tourism and cultural tourism. She has chaired one project supported by
NSFC(Natural Science Foundation of China), one project supported by the Ministry
of Education Foundation for Humanities and Social Sciences, one project supported
by Ministry of Culture and Tourism, as well as two school-level projects. She has
published over 20 academic papers and one book. She can be contacted at:
yajuan.li@mail.ccnu.edu.cn

30



e e 36
T BRI e 36
R oD I 33
A =y = 6<
Ty v 6<
L BT rvrrerreeeseeeerrsseeeesssssssssmnsssseeessssses 6<
B SR 44

BHSE 1+ JERES N 45

BESE 2+ BT v 56

31






—. BAbfE

Herp e KSR E BRI [ 1988 SFHF p B4 O =41 5, 2005 F{F
WAL= TAG P M EEA s RS XU TR R SRR R
TS, 2012 ARG A0 3 TR (VB E— 222, 9T 07 iR
TEHEE o LR AN E . B A S RS R R, 7R BN AN B R
7o

b TR A BROE RE K,  E 2012 4E DL SRS R A S A — K T 2 U T
Wyt 2 A BRI E L it H i — o A AN At S A K PR ] P it T 9 9
WY, HFrSfpfe Bt g — Rl i s B, PERFET OSSR
THAZFF, HRESERRMAZFHIRIET . ARG RT, Ehifii
KA B g @ BT 2015 4, BN A E PR AR T
figf o [ — L A Rt e 1 3 DA K Hp L it e b 5 R I SO 2 ST LSS, FERA
T A e S At [R] SRA b XM S Ui A 5% A 1 [ o B 5 AR B AL BT 75 TR R Ui
VA 7 BEFH KR o

ZIE R BB, TR S . R T A e, A
ARIVEYE. EPRYER T, R TR TR, O R, BT
SRS A . 1T I BN, iR B ER L R, EEAE
FHHATIE ARV, BECRE I, BBCERTRE IR H . 10 H BEACE & I,
I B S Ui Jo 7 4 1] v AR 1 S R P — — 5K 3 Bt ——— [ e i A 7 e Qs 4 B
20 H B bR iR R, i 525 ERVS B 2 M ALRERA T BE 28T E
Presill, SmERRRERSE, KEEHBRFERRELKFEERR, OHR
T EBR EAZAR AR S RS TR 5 ik, KAl ] Bl AT A B S
QSRS . SO E Rk RS FRMR R 1ZI0 B RN R SEH,
L% B8 T W BRI ML T 37 A 2R A 0 7 R, & T SR A O Tz sl
W, [FIRT RGBSR 2RI 1 DL R B I IR R 22 AR R

T ESFE IS

—. AR
2019 FiT-RIFHAE 30 A
T£ UL http://cta-wh.ccnu.edu.cn/MTM_Overseas_qy_.htm

33






(=) HIFHEE

1. HiFH AR N RS 2 1

2. SRR HER LA 1 X048 A B B e B A e 5K

3. A EHCH SN AR 22 Py A S e

4. T 40 Z LN (P TARZ Prel e Rt BE /18 SR TRTE )

5. G JLETE F ReJERIA RS CHERE 6.5 DAL, #5848 95 DAL, P EAT]
H

R HAth B D5 DR

(Z) HIFRE

A4 M HE:  http://isao.ccnu.edu.cn
FEWSAESE M http://is.ccnu.edu.cn/info/1017/1094.htm

(=) HiEHH

. PR EAE

. HTFRRIE A (20-80K,  HEEEY R

C JEIEKCPFIER CHERL 6.5 DL b, FE48 95 DL b, Bl ERA AT B HA B 7 geih
EFD,

1
2
3.
4. WEHERE
5
6
7

TE LA RITE 2B M http://is.cenu.edu.cn/info/1017/1094.htm

35



(M) BERERFE

1.5:%

2.8 JIJulF, 3R 8.4 Jigu/E (3 4E)

24EME % (W& 1)

3RS

AV WA R B M
http://is.ccnu.edu.cn/SCHOLARSHIP1/Chinese_Government_Scholarship.htm

(D PHEFEZERRITRENE

RS L E 5K B 22 2k 2 W ik www.csc.edu.cn/laihua
FMeh . 10511

A 77 TEICR A I I R [ B U AT A B
(2) HRANXZRE S

B S W E 5K B 2k &P ik www.csc.edu.cn/laihua
A 773 VIR I E RS [ B U AT A B
HReAh 4405 : 10511

(3) HPIMFERFLMFFERYE (100 )

VEIE 2 WA R TG K o7 R

i
L B BUR 22 & m AT T A 30 H AN A S NSO R & AR I RO 4R 2 H &
3.

2. M e Kea U 75 22 AR R s e IR I AN BRI 5 H & 6 H o
3. DB R ME I A, IR RE T H A0,
4. A RHFVEANME BAF R R i K2 [ bR SO i 22 Be ik

36



R1 AR EEEEE R R R

T S 8]

PYONL]

pdi

1200 Ju/HIN 900 o/ HIA

UL B %

2%, B T

A A T YN[ (PN L AT A
FHBE 3 P A% 3
600 7o/ HIN | 450 st/ HIA
BEAMNL 5 1000-1500/ H/ A 13 ENE
BT R 800 JG/4E
2FE FRE I S 25 g 42 2% 300 TG
P P 224 1) T8 B = 97 AR

AR NS S gt e = R

FAEWERSME S T fE B A B A = A

VE AT TTE K F B M http://is.ccnu.edu.cn/ADMISSION1/Fee_structure.htm

37




0. HFRTR



. BFTE

(=) #5525

24y 36 )
M 34 (AHHD

(D) BERE (WER2D
(=) gEENY (WMRERD
(I EelrZEsk

L& 36 4~547;

2. FERCERNIR BT S S I E i A

fi. BRRTGTA

HLT-HEFG: cice@mail.ccnu.edu.cn B wuhancta@163.com
HL1f: +86-27-67865209/ 67865607 /67862786
fEH: +86-27-67863760/67866427
I H A 43M G : http://cta-wh.cenu.edu.cn/MTM_Overseas_qy_.htm
“EREMIuG: http://cice.ccnu.edu.cn
TEZH1E: http://isao.ccnu.edu.cn
bk A E A BT E S 152 5 AR e KA R SO A L B
o AR DT ES i 152 5 SR Y AT SR TR A e i 430079

7N~ BUMBME LB 2)

39



K2 RFEEMLEWELTVRERER

IR 5 WSS WREARK 5 HFA
N Sy ok
1 6501202032001 .EM??‘LEEE%& . 3 [l
Tourism Principles and Practice
iR WIRFS 7
2 6501202032002 Tourism Research Methods 3 A
eh R IR 5 V2 -
NP N 3 6501202032003 | Tourism Policy and Regulation in China 3 IRAETT
s ,
4 2./8%”5’6\ ] and abroad
VRl vronp
. AR U AT s
LAY, 4 5 4 6501202032004 Tourism culture in China and Abroad 3 REIL
ﬁj\) ) L s sl
5 6501202032005 IRUFETHS 3 FEHT
Tourism Marketing
TR I R 1 3
6 6501202032006 Tourism Destination Management 3 Gl
FUAHT . BT BESEEG . ARG S)
7 6501202032007 | Teaching process, scientific research and 4 SRl
management practice, academic activities
TRIEAT BT .
8 6501202032008 Tourism Behavior Research 2 it
Pl L £ o 1 .
9 6501202032009 . mwﬁj%’*ﬁ% 2 BT
Sustainable Tourism Development
P VM SR SN
10 | 65012020320010 RUFEEGEOIHT 2 by
Tourism Economics Analysis
B
11 | 6501202032001 PEARBLE 2 B 5
Tourism Geography in China
BRI SR IT K
WRIEIR (B bk 7| 12 65012020320012 Heritage Protection and Tourism 2 BN A/
1, B 14 Development
) 13 | 65012020320013 R A 2 245
Tourism Informatization in China N
o s . e
14 | 65012020320014 RS 2 Y
Tourism Development Strategy
i U5 1 R Al .\
15 65012020320015 International Hospitality Management 2 A
] B e b A s o3 A .
R | JAlA
16 65012020320016 Current Issues in Hospitality and Tourism 2 RV
17 65012020320017 M5 L 5 R 2 2

Service Management and Innovation

40




My X

% 1 SRFEER A

% 2 JmgE AR




Bt 1. BREERA

1. MRHFFIRE S Tourism Principles and Practice

RS 6501202032001

Bely. 34y

BRENE: il 2R R R —. BRI, A WE. RITH
RUiR I E AT TH R R RS AR K TR R FE A S, ©
WEFRAE T R IWAE 9 — TN G K o IR B S R AR A T . B AN
RFTYE BRI T, B R TR E N — R IR . — A2 ) A 5T AT
A=A AR R S . X T THRAE, iR JRBEESSCE, Xt erkiRiT. sl
AR RN L . EEFERIESE. Bt AR RS
FEARFEGE R, 224 RES

IS 5. A FRAT KRR, X e it S R B 3R AT 4 T A [ B
TR B AS B e = S A R DA S AT e i Bh AL 5

HEFWS 5P NAMNOTES), T RISt 2. SRR AN [ R0

R
=] 7ME WE
PHBZR] (HIBMEN, 45K, 40 43 /¥0 200 25%
FHItT (AR, 352 AN%40, 50 73/4) 100 12. 5%
ks (HIBMENE, 353 Wk, 100 43/1K%) 300 37. 5%
SCRRBEE N A 100 12. 5%
AR (HIBEID 100 12. 5%
§sa 800 100%

2 WEHERHZE A E Tourism Research Methods

BREMS: 6501202032002

AR, LEIR

B4y, 3Ly

WRENE: ORI R TEY s B\ — 7R . d i AR
(P27 20, 22 AR SR A5 B R I AN K 2 S e SR I Bl A AT R AR ), AR
BRSBTS WS RE LSRR, JFREMRMH ARSI Rrak. )7
ZE M BT TRLS . BUE AT B i &G v 7 VR SR B — F- 208

42



T RRAEIAT M, DUBROIR T BRI AT R . SRR )R, NRE
HUIRIE DU A I — BT, SE RN RS BT SE A . HE o b AR gt
e i a i AR AR

ET
eV 21E NE
MWHX S ANFERG 5k, 5%20 73) 100 40%
&R ChHIRSE, 14100 43 100 20%
Gkt (A A$RAE, 1%100 73R 50 100 40%
St 300 100%

3 HIMNRBFEBISR 575 M Tourism policy and regulation in China

and abroad

RS 6501202032003
WRIERA. LR
5y 354y
BWRENH: AR B AETEGEN 28 v [ SO TR AR (R 2 00 R AE B4 2R
FROE R RIS RS, b Hoffil e i R 26 A, d2 =& 10 =40 70 B FE MR i i i
R b i B A AT DL, T 5 B AMH VR EAT LB B APy, 4R
R VAR A R a3 o ACTRARE B AE 3 s AR vp R R VR AR 2R R UGR AN o3
CIVAR
WIS ARERN 2, FARY.

A T AR rh R R A A A SR AR & RFE AR

o318 AN ] B SR VT (R 3R SR ) 22 57

B PR b ERIEE AT SRS SIS O .

PR3 B v B D2 ) T 3 T 6 P = 2 )

B — bRk At me /1, Betl BEVE 2B A B IR VEVE I & BEAE % i)

BRI PME. JLEZ SIHRe ), Bef% @ 30E It e ey SIE 55 o

43



ERITA:

YRR R PRt g WE By BTTAM
INH TR 5 Y*40 431K 200 10% 20 1,5,6,7,8
SV 2 *50 401K 100 20% 20 3
AR 1 7%*100 431K 100 30% 30 2
SCHR 5] 2 1 k*100 431K 100 10% 10 5
TR 1 7k*100 431K 100 20% 20

RESYH 8 YL*10 711K 80 10% 8 S3QL
Mt - 680 100 108

4 FIMRTESCLRFSE Tourism culture in China and abroad

WBREGRS: 6501202032004

WRERA: LR

oy 354y

BENA: AR I AHRA, SR PRRE, B4R T 9530k
(AL b, IR o 3 SCAR R R AL, 358 2 A S SO 22 S R AU
[FIIS WS ZE S R, T SRR 22 57, DA 58 5 AR 78 TR VTS 30 R A 2 ST Ak

72 S
FCH A

R RAE . AVRE B e/ RS AR g, KUA SIS D5 T 1 2 57,

e ITRIE B e W e ARG T AT 2 5 13 T LU A v S ki 5 2 ) R S AR 22

S LR AR M 72 S R BR AL S KRBT ] DL B o Tl i R PR A8
WS AR, ERAEN

R
#
SIZ

/DN

TIRSCAL PR L R 2, AR RS b T AR SE SO ORI . RRIR B A
R

TR RIEMEMN S BRI SRBCCt P eI & 7 TH I 22 5%
BAR T SRR E R IR R IRIEAIAL RIS R AT T T
2R o

YR P SR SO 2 P AR AR TR

YR AN ZE S 0T L R S

BT SO ZE R S NI R e S

A

WL RPN PR B ZMRELRE LK., RFER RSN 100
1% s 70%, PREEASE LS 30%.

W% PR RS B AR YE PR IR R R (a2, R
VEMV ) 5E BB (NS e SR Bkl BERR /0 145 ) DL & T A

44




G (RAMT IR L AR RINE ) S 5E0ME. XED SR
DR 2 B S BRI L 7 B Bes 1 IR SR AE M, AEPRIE & 45 5 AT SR LAtk oy
IRAE 1 58 ~F B B A% G o

R A5 IR A S S A RIE SRR AT, RIUHEH R H~
NEBCERIRE S, WEFmaE B, RIRERSH Gy AL
AL AR, VAR, FIWTEAULEC SR . e JJIE IS E A . T
B R 45

(A 4E WE
BB A S FAt AT 55 100 30%
AR O Bk 100 40%
IR 100 30%
Bt 300 100%

5 #fHFE$E Tourism Marketing

RS 6501202032005

WREERA. WiER

4y 34y

WENG: AR A R TR E 2. R IR I8 8k
A 5 At = IR 55 S B R 2R AL, (E Bl T B B B R () A
HOTIE T s e I Fe iR 1 A2 5 Bl 2 o ASURFEAE IR I 7 it A1l
10 FE 2R G ORI T 0 B B B

EL YR
£ 82 sHE E
£H) 100 10%
AN (N4 100 10%
ERER I 100 30%
WX H1E 100 50%
587 400 100%

45



6 HiiFHEAYHETE Tourism destination management

BRE%HS: 6501202032006
PRFERAL. WEIR
%ﬁ’ 3#1,/\
WENH: OriFHAEESER) X— IR RS 5LERMEE S, FEX
PERER RS, 2l REHIFRIRNE H I e 58 B AW LTk K
%F%%A¢$ﬁ,ﬁiﬂ“,M—%Aﬁ@%ﬁn,zg i H A
ﬁ\ SR MRELER . BEARHE . SR EEE, AR IRE H BT A i B
B DL SEH AL ) R B R 5 A ”‘%%ﬁ*ﬁ%ﬁ A1 3 Y 5 A S
FHMES B R0, 38 2240 53 A A0 ST i TR A iR 22 AR 0 B B BE AR, 39 o L SR e
77
T%?L*L%h}: AR R

] B U H AR S . S MR R S IR G )

IR e i H 1 b 15 ) SR AL R e AN T vk

Eiipy A= Riop: VAN A I puN

P E B )R] 25 A 5¢ E R R

N iRIE B i 3 B fa WL BT 1A slis

@LM%E%%%%Mﬁﬁm%

H Ul H i iyE %ﬁﬁ?ﬁ

%FW%H%ﬂﬁ%ﬁﬁMm&ﬂ

NI H R AL A

L YIEY
eV R e WE
SCERBE iR 2 (AN NRAZ, 5%20 7308500 100 30%
FERRER IS (AN AHRAE, 1%100 73 BF 350D 100 20%
FO1Hr CNHFREE, 1*100 43 EE550) 100 25%
W ATl E CNHAREE, 1%100 3 B0 100 25%
Bt 400 100%

7 e IT AR Tourism Behavior Research
BIEH S 6501202032008

WRERA. LBk
?'ﬁ’ 2 2 :—4»/\

46



BRARA A “HRIWEAT L ERFR B0 T MFR VR R S e P A A 25 2R e 1R AT M o
XA AR R I AT ML MY A JE e B 22 A1 5 5 2 SYRIFAT Wi TR R =
FEHA B HEERR, XTI A A FER A (E P Al
IRIFE NG RSN, ERIEED, HRLIUT IRIAT 9 S I AR50 o

PRETRIEAT 9 A TE AT USRI 5 A 4= YT e B SHEAT B e (A i s 7 i o AS ERAE A
PRI — RIS IRIAT AR SR T AT BGE o FATT AR & Pl 47 A A S LS A
T, SRR T i HH A URORE ZE0F 70 (0 B 2l iRl B AT iy 2 A
AP AT R R AR TRAT 7 WIRLE DR B MR AL AN GRS T IRARIE
[ %ot i 25 BEAT 70 S AN [F) 5325 o WE TEN D308 P A R R R ZB DR i 2 #EA4T 70
K FATREAE 2 RAEE L IRBIAF RT3 AT 08 o ot 4 B SR A [ iy 2 LA R
JraATE? B, MRS RIS T B ARCE « SRR R R R R I XU ?

i AR AR SE R SR BENE TR 2 BRI 30 AT 9 IF I B 3ot T T b Fr) B 4V

EJ7
REES SHE | BRI
SCHRZFIR (AN, 5% 20 3 RR50D 100 30%
WP ERZ (NN, 1*100 436ET0) 100 30%
WA (A, 1%100 434E10) 100 40%
ISGix 300 | 100%

8 MRHAIHFLE AR Sustainable Tourism Development

BREMS: 6501202032009
AR, EBif
20 2205y
WREEAA: ripl 2t A E R —, el R BN H & BT 1
WiFmz—, B2 2 EREEMNRIOL TR EFISRARN . BIRBELET. +
R iR A H 1 2 kb B DL AN [R] [ SRR X 2 A R AS AT ok 1 % i
Ab, (ERHIL T2 . —2 5 i H IR T IEIE 2IAA, — L8 Y hh = )RAKH] T
K E RS R, FEHAPIR R BT, — S H R 2 IR TR A
MR ZIRPISRRZ . ik, R TR R A BEAUE S L Hy
BURFFIEEAR T . R, T R RS2, SRR M ) T F5p 1 R J 1) i vk
T AR EE LB,

AVRFE B 7R By A PR v R i e UA % ] RF SR I BE ML 2 L R FR I s
g HSE. HiEE. ARIEE 2T R T R gORE AR E R, B

47



Jigiie & ST Dy, ARONTRIER ST AN B R B AR BT A B, R aR R
TFIBCHAR 2 o 3R 51 352 A2 22 STV A T RRSERIF S B TR, ARk
R HSZOUEIR . WL S . AECERAE b, SR AR IE H T AR AN
WAL, XN RARRGIREAT by PO ol Rtk

L YE
WSS e E A
ERZER (NN, 3@100 7)) 300 15%
NHTEZ) (VN 3@100 47) 300 15%
Sk YE (N, 2@100 47) 200 30%
F 73 5 iR s 100 40%
B4y 900 100

9 HRHFEFT4 4T Tourism Economics Analysis

RS S: 6501202032010
WRERA. LBIR
Ay 2%y
WENA: KN BARFRIEE ) — B 252 FATHE 7 O R IK B 50 4
2 TR T B 22 AR B A TIa AT I I R TR X AR SR IR REXS TR 4% o 12T 1R R B
FEG S AERMEGIR . RN RIS T2 BF SR B BB, HE R RIS T H Sk
TR AR, T AMAGEEIS B R . T TURARE I S T A

PR PR N 37 ¥ 20 7 2 e B 2 1 2

B Re g A R 57 AR SR A 2

S R 2 BE PR B A0 AR S 4 2R R 5

PRI AT % 3 42 G RE R Je A 42

PRI AR i Bl B P S5 5 i A T 4 2

Uy 3z I 2255 27 B SR A BRAR IR MR i s 3 ?

BRI R RTR il 22 5 I 3 A RS R I ) 2011 ?

48



ERITA:

ek sME WE

SCERBE AR 2 (N ABRAE, 5%20 40500 100 25%
ST NHEREE, 1%100 43 BE55) 100 20%
W ATk CNE$EEE, 1*100 73550 100 25%
FEARFIRM S (AN AIRAE, 1*100 73 BF 550D 100 30%
587¢ 400 100%

10 EMRF#IE Tourism Geography in China

BWESRS: 6501202032011

BWRERA. EBT

Fhy: 255y

BRENH: AR Ui IS 21 5 MBI SE 2 18] (0 AH B RO St 2, DAIX Skt
HIE R, B E R A X I i 1) 23 (R A 4 ——FE SR BUIR - X 48l i D 2 [ 485
e 553 Ak, H8 7 v Bt DX S S LA B e R e e o sl 2 AT ) 5 4 Ry 2
WRENERR. WRFEE. Waeteg., mektkg, 22— 1Eie5% ) 550N A
ZEA R

LY
eV SHE NE
SCHRBE B (N AH3E, 5%20 73 REID 100 25%
FHl o Hr CNHIRAS, 1*100 73HE50 100 20%
Wt AT CNHEEERE, 1*100 43550 100 25%
FOb IR (A ARAL, 1%100 73R 50D 100 30%
it 400 100%

11ZE =R 5 05 F & Heritage Protection and Tourism
Development

BWERS: 6501202032012

BWRERA. BT

Fhy: 2557

WENA: GRPERY SR &) AR T3P~ s s A, R AR

49



PROF RS, I LA AT R e o SR, 3R R — 2 DRI VETT R AT T 5 i X
e BEE P MDA AR AR RESE . AR URFEEOR AL 1 M AR 1R A L PR

RFEDUIR, FFREMI 22 TRIFIR Y SRR AR & B 2 S5 2 R A AT
MRt R 28 ik iy BRI ORI T A, AR SS T OLse 76 225 [RII
LR PRGBSI B e R I B R4 5 TT R, DU AR 25 22 AR 1
KPR BE 775 FFEOR A & B CAE SEI SR K AR 5 > A i@ 1 Y i) AT
5 S G IR ORI AR T T R r IR B R R AT A AR, LAz R SuAs
2 A A R R AR DR ORI 55 0T R TR Y e

ET
ek SME WE
SCHERIA B e (D AIRZE, 5%20 73R 50 100 25%
FHlr AT CNHEREE, 1%100 43 BE500) 100 20%
WA s CNHICHR, 1*100 73850 100 25%
FEARFRM S (AN AIRALE, 1*100 73 B350 100 30%
BTt 400 100%

12 " @EjiEEE 2 ¢ Tourism Informatization in China

WBREGRS: 6501202032013

WREERA. EBR

20 2 %0y

BRREANE: X THFE A SE TIN50 2 A S F 7 0 45 N B e Y At A B . 1R
FEEE—EB N T PRI B BRI KBRS RS . XS T X T
% B ERIWEEE RN R AN E . B S ERA TSGR 2 e 3R T
SAVUEAT RO . Bk, BREEEE iRk o B R 5 5 AR (1) S bR B FH R

UL
ek HME WE
URE R 100 20%
R O\B T, &0 10 70) 80 30%
TS (VN AL, BTG, RFFRIT 15 4)) 120 50%
Bt 300 100%

50



13 Heifs & R BEII3T Tourism Development Strategy

BRE%HS: 6501202032014

RERR. EBif

20 2205y

WRAEN AR 1% TR B 7R3 A AR T el Aol SR PR B o IRAESE 2 DY
ANERAY s BB FE B S ) FE AR & DA S — MR RS ARE TR s 55 Rt e
T B 1) 1RV A R S, B B K2 AN X E TR 58 = A i
Al R R ke s 28 DU 40 2 A GRS BRI A 2, A A R 2R A O B
whHIEZEA,

7
1EN SHE E
SCHRB R 2 (N AN3RAE, 5%20 /BRI 100 25%
Z 5t CNHBRRE, 1*100 43 RE50) 100 20%
BTG NIRRT, 1*100 434H100) 100 25%
LR AL (AN A$EAE, 1%100 43 EF 500D 100 30%
Bt 400 100%

14 s 58 E &R International Hospitality Management

WE%RS: 6501202032015

WRERA. LBIR

Ay 2%y

WRENA: AR, HSIan ™ bz

KR EAR: 524 Re B4R AR I 55 1 h ARV P A R A B R LA SN iR
REJJ H AR A5 R SRS P IS AT AR AR AR AR PR, SR 70 AT o SE s )
L BE

5 H AR A A B LA R B 1 ) A B SRR S A, R Al E ) —
o ) i e A b 55 9 o A B ) SE B A A R

51



ERITA:

ek e WE

FAFRIES (AN AIRAL, 8*15 4RI 120 30%
it CUNH$ERE, 8*20 7 EEI) 160 40%
SCERIE PRy (N AIREE, 8 *15 JpRET) 120 30%
Bt 400 100%

15 BREZEE 56|#7 Service Management and Innovation

WSS 6501202032017

BWRERA. BT

Fhy 2 %5y

BRENE: RS E S0 RSO TR 4T RS S BN 4 2T IR & £l
e g BN F B 2L S 28R . ARFEATT I E RS B8 E AT NN OHHTH
RO S & HE, R IRS ST I E RS i R R4, FERE S B AE
IR 555 B SRS AL . FEEIRIA T RF LT R OAER, $RH T AR R S5
HOME S o BT AR 25 AL S R A T i ms, IR T AR S5 i s A LA A JE AR
RGFRIEE ) TR Bt e o & IR S v, Bh 23 e ARG ET 16 £ 5 L IE
iz F R B BRARH 23, AR IR AR S BB T A,

ERIT I
WEES SME | HBl
TAI%] (A, 1*100 43410) 100 30%
FERH AR LR (NN, 1 %100 435 300) 100 20%
S AR (FIBA AN\, 15100 434 10) 100 30%
FHHT R (BB AN, 1 * 100 4345 150) 100 20%
B4y 400 | 100%

52



fix% 2. FUWRAME

1. W R

BAEE, 2, HeIYE R T S IR B R, ARSI R
BT QA B e, T B K o AT S S PR B B e 1R 2
TR0, PERE BV 2@ FAE, BRI 2 i R K 0
2= 51, (Frontiers of Earth Science) (SCI) £ EgmZE, Wilba A SRl E
VBT 50 35 3 50 G 2 285 S AT T BB T 9 AR 0o 2 R 2 B 2 AT, R4 ST A2
R, WA N TREh RIS, RTREEE I 22K, 1)
DU 52 S0 RS XA 5 17 S s BRI o KT 2 R T4 u+
AR RN, B E G — B LIRS N RIS . RS B T AR
FE=T RPN SR, A — SRR B0, A, e
BRSBTS, BUT T AL XSRS R A . S IR A R
B X S8 P R  FE H FR S BT 7T RSB AR R o MR IR FE T8 . iR, el
Wt R SRTwy, DXOEURE A R B 55 iR H fi g 5, RiFeE
BYEJFH 5770k ALCESE: B I ER TR T RUUE R A RS RER
R, ATFREBR AR B HBRCEAEAREZEE A, Hrb E KRR 2t
—HB. WFILN FEW RS XK R, RIS SRR AL
5

Bt A MEFE: huj@mail.ccnu.edu.cn

2. REB #HX

REHE, 5, WLHIULHA, ERInE R, E S0, B AR E
FEE A G 1983 ARV T/ T KA R R A Lll, 1996 4F Hell T4
JIYE R 3R SRR EE b, SR 247 s 1999 4F Bl T R 2 g s Hh R
BT, RS540 2001 4 HE KB 2SR ANIREINER 202 KRFEH Y,
2003 £ 7 £ 12 H # DAAD (Deutscher Akademischer Austauschdienst) % Bfjjth 2
[ 75 A% K2 (Justus-Liebig-Universitat) HiFEHF 7 FTV5 R, 2007 4R 3305 7]
& W FOK BB TR, B % 7 SR S i A A

TERNERFNTRRE R BHEEHADE 200, 7EE AN IR BT kR A
KA AR H RIS, HRFEARLE (HF). #M /A, 3K 2002 F 10
AN REBUT B ARB 22 2522, 2000 FREMIdLE AARRIE IR B R L &R, =
ALK I 1994 FREEMIALA N REBUNBHAHEIR D =554,

WA AR L. XRS5 /K B3RS

53



3. WXNE #FI®

W E, %, i+ (2006 4 3 H T HA B RZAVEFRZ RS,
M TS RS T S PR B Rl 2 2 B g% (2011 4F 6 H & T1); 1995 4 7 H ik N4k
HHTYE R IR T 5 IR B R 22 B M 2 4, BT b [ e e e 7 5 Qv o e 1 B
RTINS HE S5/ S R, P EhE S PEAESEF%ST
WASSF SHAEWERRESS . FEMFFGEONRIFEE . X8R5 705
%, CEREFASRFEETE 1 0. 20F 5% % AE A ARG sh4 50 H
101, Z2H5EFARES 200, MitE RS EATHE 1 0. RS
TiH 2 0, FRS5HACEBUR . BbE ikl R SOl R dF B BU
i T ISR S5 UM S ) A A ZEFE PR @ 40 R I, {E BusinessStrategy and the
Environment (). (FAERI2ESEY (HA), (FEFRERZE). (PEAD-®
WS G T) CHuIsmt st 577 &) & B A AR BATI R R 185 51 5,
F B EELE 3, SImBMEEE 6 5.

4. 3BH BIEE

SEE, 59, Wi, BlEER, KIAMNSEIRIEEAT N TR . iRt B
SRS AT RN 2502 AR o T 5 50 5 Ui A NS KR R IR 2% SR EH B
% E B hr 2 NSRS RS, AU A 35 AR 2%, IO R I K A v
] e 7 e Qi 23 e BB G, ey k2 5 36 [ B hr 2 M R 7 I X I
iU 5 PN LI H RO AR, KSR A A, AR 3 B R Ui
1T R BB R R S iR ER 22, DAURE . AL X A AR A R 1
FANE R« ANFESCA TS BT B M iRt X &, BUE T —E R
M ERE S A ERINE , FEARR S5 8, SRS E KRt R RG9S Git%
WAL 1 00, 10 ROUE . JTEBUNE 1B A mH, BN AR L E 43,
TEHE AR HITI R R 20 REEARRIC

B R HE4E . 343901552@qg.com

5. {15 BIEER

G, 2o, NSO A, Herp e R i T S MR B R R, il
AT R T B B R B s T S PR S B R i B R
fEo DEERTA B TRE4E T K 07 i) 2, R B FRIF 5 X 3R A G 5
T HAE RN EZ IR KR B KL BUF R R R R, ATFRR L
AR, HBREARZEE 3.

B R HE4E . fi7817@mail.ccnu.edu.cn

54



6. R BIHIR

R, A, EHIIE R AT S IR 2 B R s RV 7B
BB 7 1. S )5 T 2008 4= 8 H % 2009 4= 8 H . 2017 4F 8 H % 2018 4F 8
H DA 15 77 1l e v 1) 2435 5 4y b 9 [F) Bournemouth K 24 AR 45 5 B 2 Bt DL K
% E B hr 2 MM SR A SR TR B AT 7 S A8 PRSI E LR T R
Wt 5 ) ORI L F ) (R RIETEE) . CRIFRE) FiR
s TR 3 208 A SRR IE RO RS2 A Fe . 1B 5K O el ik Ui vl S S A
Rk, FRACHE S A RRIEHE R AR R R A S A B S
bel I BRI R S TP RS R T R YT, C&arEE NAMEARIET B
KRBT =T REHRTRE F2ERES 725 LW EEREH .

7. EBRT BIEER

EBETT, NSCBE AL, B, KE RS MR Vi R e, £
BNFRGFH I, X SW AT AR . THES 5ERERR2Ee. |
FALRREAR G FA AN SR G SN R I S35 BUR AL Z 30 17 5
HZ0, £ GBEERA) . (iR, (o), (NSO, (RISt 5 S5
TFRD S T R RANRGURE AR TR L Z I -

8. Frie)s RIFIR

TeAed7, L NSOBHEZAR L, SR fVE A3 5B Rt 2 Bk i 2
FEIAE, TEIREEOT SO B SN 0L, SRR RS AR AT R 2
WEFCTT R R TE . IR P LB . XU AR . ERF T HE A2 F
FREFEHA I, RPMAWI, S52TRE. KERLTRE, SHE
TEINER o

9. ZF¥E P

A, L, A, PHM. 2001 AEERNL T AR e KSR H R, SRET
AT 2004 AE LTI T 5 PR R R S B X IR B ll,  3RE B
207 2014 AR EENY T AR YR 53 T 5 IR R 2 2 N SCHB B Tl R
220, 2000 4F 9 H bk BTEE AMERE = BRI A= BT 14 2015
6 HALET P 2 M RHE K% (University of Waikato) &5 F e . o [ ——gr 7 2
TR 8 Lo U 57 1 4F . 2018 4F 9 H ik 36 B A 29 9N 37K % OSWEGO 73 B2 I “M5
BB ARTE B AR B P i N6 @)l . 2004 4 6 H &4, fEEH TR
ST SRR AT B I A ITE R S T 5 RS R 2 A B e U R
FO . P E MBS 0, Wb A B AR S 4 0L, WAL SIS B THR B .
W EEHRMIRE AR ORIEEREIT A%« ORIFLES) o (R .

55




CHRWHEEY « (RUEATT SR EEHE) & NeFl i sz “ik
ZALBCTT TSI RIS B 3 BRI R « IR S 1T IR
39T T e S5 5 TH

Z 5% ORIEXERE) ERMKFEHERAD  ORliFE5E)  ENUKH
HhH)  (CRIEPOLEIE)  GHEEE Hhck)  #E S S R A
RIEMRERZH0) (P BRI R RIS Y ChEREEHE R o BB OiRilf
ALY o CASCHBER) | Ol ST LA KRBT RE. BIREE
TN ey NE= 22 1 | A o R e o B AN =3 A == L1 G - 7 AN = 2L
IR — i =t s,

10. ke P

skAE, 55, SRARIMVE K N SCHb R 224 A, AR e gy S M S K1 ) 2
il ER L N 3 [T RS i) 2 7 i ATE WA T 5 W NS B W o | RS 87 R
JEANVHIEE . F¥F T EK AR ESHFFEIE I, Z25EXH. AR IRE
Z I, LU — MBI ESE KR LSRR
BF LA X 3R I R )5 Aol 3 38

B RR

[ 2% H SRR 2 3 4 VP Ak [ Ak X A7 e 32

P95 Ak i [ vk X A7 g B2 (R 21 [J], £33, 2015, (03): 185-190.
5 (B VI )5 A BRY 5K X AL IE B R sz R R A AT [3], A e K 2 24
(EREB#0K), 2015, 49 (1) : 160-165.

R ALHEA /K U B 3 DX T e A e i sU S B A BT 72 [0], T X B,
2014, (05) : 1065-1073.

11. Z=Wig #If

G, &, PRGBS SR McGill K%#B& 5 7: 1+ (NGB
TNV HBEETT M), RIEE E RN, o BRI 7B s oy B SN L. Bt
FIT NI R 5 4k 2 SCA MO B, 32 R 90 RO ik i 5 SRR Ui . £ T B
HARP R EFFIH — O AE WA 2R RS FFOHE —I0, E SR
Jali EIH — I, DUSASRIH T, KRS 20 R, ik 2 —.

Bt 2 ME4E . yajuan.li@mail.ccnu.edu.cn

56





